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The Effects WOM Comunication, Brand Image andLifestyle on Purchase
Intention In Dunkin Donut’s Jemursari Surabaya

Fariz Maulana Pratama
STIE Perbanas Surabaya
Email : 2012210818@students.perbanas.ac.id

ABSTRACT

The purpose of this research is to find out how the external factor can
impact the consumer intention to buy the product. This research held at
Jemursari, in the capital city of Surabaya. This research explains about how
WOM, brand image and lifestyle has effects purchase intention in Dunkin Donut’s
Jemursari Surabaya. The sample in this research is 110 consument who has
enjoyed the product from Dunkin Donut’s within 1-2 month ago. According to the
result, WOM and lifestyle has positive and significant effect against the intention
to buy, and the last influential brand image and insignificant against the intention
to buy.

Keywords: WOM, Brand Image, Lifestyle, Purchase Intention

xiii


mailto:2012210818@students.perbanas.ac.id

