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ABSTRACT 

 

The company's ability to meet customer satisfaction levels provide a 

competitive advantage in order to maintain and develop a long-term strategy. 

This research to analyze the development of E-Commerce web based on the level 

of revenue in the year before the launch or development, the year when the 

development, and the year after the development of PT Prudential Life Assurance. 

E-Commerce development process needs to be four criteria. 

Some results of this research are: (1)the mission of the website is resulting 

from daily planning and execution of the deadline for the development can be 

achieved. (2)Task applied centrally able to increase revenue and reduce printing 

costs for the development of E-Commerce. (3)Scope of user's website plays an 

important role for users involved can succeed in the development of E-Commerce. 

(4)The level of complexity of a good and complete website development is able to 

make perfect and satisfying external users. 

Development of PT Prudential Life Assurance online cannot be separated 

from the internal user population (as a non-developer), as a developer (EDP), the 

consumer, the FSA (Financial Services Authority), and the intervention of the 

banks cooperation. External users which develop is the FSA and the central office 

as supervisor and web design. So with the cooperation between populations from 

one another will affect the development of E-Commerce web based and will be 

run according to what will be planned. 
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