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MOTTO 

 

Jadilah seperti karang di lautan yang kuat dihantam ombak 

dan Jangan Pernah menyerah terhadap keadaan atau 

kegagalan karena kesuksesan berawal dari kegagalan kecil 

tersebut. Ingat hanya pada Allah SWT apapun dan di 

manapun kita berada kepada Dia-lah tempat meminta dan 

memohon membuat segala ketidakyakinan menjadi 

Mungkin. 
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THE INFLUENCE OF BRAND CREDIBILITY, CONSUMER VALUE 

AND PRODUCT QUALITY ON PURCHASE INTENTION OF DAIHATSU 

XENIA IN PT. KHARISMA SEJAHTERA SURABAYA 

Widya Jannastiti Cahyono 

STIE Perbanas Surabaya 

Email :widya.jane11@gmail.com 

The purpose of this study is to examine the influence of Brand Credibility, 

Consumer Value, and Product Quality on Purchase Intention. The research is 

conducted in Surabaya using sample of Daihatsu Xenia Consumers. Data is 

collected through Judgement Sampling technique used 65 respondents of sample 

size by using questionnaires. Analyzed using Multiple Linear Regression using 

SPSS 18.00 Statistical tool for windows.The results show that the brand 

credibility and consumer values have no significant on purchase intention, but 

product quality has a significant effect on purchase intention of Daihatsu Xenia in 

Surabaya and the second results Brand Credibility, Consumer Value, and Product 

Quality simultaneously positive influence on Purchase Intention of Daihatsu 

Xenia in Surabaya. 

 

Keywords : Brand Credibility, Consumer Value, Product Quality, Purchase 

Intention 
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