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IMPACT OF PERCEIVED QUALITY, RISK, HARGA TOWARD
PURCHASE DECISION ON MOTORCYCLE
HONDA BEAT IN SURABAYA

Tanjung Mahendra Dwi Putro
Stie Perbanas Surabaya
Email : 2012210220@students.perbanas.ac.id

ABSTRACT

The aim of this study is to test the effect of perceived quality, perceived risk, and
perceived price on the purchase decisions of Honda Beat motorcycles in
Surabaya. Approach: causal research to demonstrate the influence of perceived
quality, risk perception, perception of price on purchase decisions. The research
si a causal research using primary data gathered using questionnaires distributed
do 100 respondents. The independent variables are perceived quality, perceived
risk, perceived price, and the dependent variable is purchase decision. the data
was analyzed using Multiple Regression Analyzed, but before being tested, they
were checked statistically using some assumption  test normality,
multicollinearity.the instrument was tested and showed that indicators were valid
and reliable. the result of this research is that perceived quality does not
influences the purchase of Honda Beat motorcycles, perceived risk does not
influences the purchase of Honda Beat motorcycles, while perceived price
significantly influences the purchase of Honda Beat motorcycles. the simultaneous
analyze of the three independent variables also showed that they significantly
influence the purchase decision of Honda Beat motorcycles.

Keyword: perceived quality, perceived risk, perceived price, purchase decision
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PENGARUH PERSEPSI KUALITAS, RISIKO, HARGA TERHADAP
KEPUTUSAN PEMBELIAN SEPEDA MOTOR MEREK
HONDA BEAT DI SURABAYA

TANJUNG MAHENDRA DWI PUTRO
Stie Perbanas Surabaya
Email ; 2012210220@students.perbanas.ac.id

ABSTRAK

Tujuan dari penelitian ini adalah untuk menguji pengaruh persepsi
kualitas, risiko yang dirasakan, dan harga yang dirasakan pada keputusan
pembelian sepeda motor Honda Beat di Surabaya. Pendekatan : penelitian kausal
untuk menunjukkan pengaruh persepsi kualitas, persepsi risiko, persepsi harga
terhadap keputusan pembelian. Penelitian ini menggunakan data primer yang
dikumpulkan dengan menggunkan kuesioner yang disebarkan kepada 100
responden. Variabel independen persepsi kualitas, risiko yang dirasakan, harga
yang dirasakan, dan variabel dependen adalah keputusan pembelian. Data yang
dianalisis menggunakan Regresi Linier Berganda, namun sebelum diuji, mereka
diperiksa secara statistik menggunakan beberapa uji asumsi normalitas dan
multikolinearitas. Instrumen diuji dan menunjukkan bahwa indicator yang valid
dan reliabel. Hasil penelitian ini adalah persepsi kualitas berpengaruh tidak
signifikan terhadap keputusan pembelian sepeda motor merek Honda Beat,
persepsi risiko berpengaruh tidak signifikan terhadap keputusan pembelian sepeda
motor merek Honda Beat, sementara persepsi harga berpengaruh tidak signifikan
terhadap keputusan pembelian sepeda motor merek Honda Beat. Menganalisis
simultan dari tiga variabel independen juga menunjukkan bahwa mereka secara
signifikan mempengaruhi keputusan pembelian sepeda motor merek Honda Beat.

Kata kunci: Keputusan pembelian, persepsi kualitas, persepsi risiko, persepsi
harga

XV


mailto:2012210220@students.perbanas.ac.id

