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THE INFLUENCE OF LUXURY BRAND PERCEPTION, BRAND IMAGE AND 
PRODUCT QUALITY TO PURCHASE INTENTION OF CONSUMER ZARA  

IN SURABAYA 
 
 

ABSTRACT 
 
 

Tengku Novansyah Abdillah 
STIE Perbanas Surabaya 

Email :  tengkunovan@ymail.com 
 
 

This research entitled the influence of luxury brand perception, brand 
image and product quality to purchase intention of consumer zara in Surabaya . The 
purpose of this study is to analyze the Luxury brand perception, brand image and 
product quality to purchase intention. The study used a sample of 90 respondents of 
consumers of ZARA in Surabaya by using engineering judgement sampling technique. 
Data were collected questionnaire. Descriptive analysis using spss 17.0. The results 
of this study can be concluded that the independent variable ( luxury brand 
perception,brand image and product quality) has a positive significant effect 
simultaneously and partially on the dependent variable ( purchase intention ) . 

 
 
 

Key word :Luxury Brand Perception, Brand Image, Product quality, 

Purchase intention 

 

 

 
 

 

xiv	


