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MOTTO 
 

“WANITA DI CIPTAKAN TUHAN DENGAN BEGITU 
BANYAK KEISTIMEWAAN, AKAL PIKIRAN, 

KEMULIAAN DAN KODRATNYA KELAK MENJADI 
SEORANG IBU. SETIAP WANITA BERHAK DAN 

WAJIB MEMILIKI PENDIDIKAN YANG TINGGI AGAR 
MENJADI WANITA YANG MANDIRI DAN TANGGUH 

KARENA WANITA YANG PANDAI AKAN 
MELAHIRKAN GENERASI- GENERASI YANG 

CERDAS” 
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THE EFFECT OF BRAND CREDIBILITY, PERCEIVED QUALITY, 

PERCEIVED RISK, ON PURCHASE INTENTION TV SERVICE 

INDOVISION IN SIDOARJO 

 

Nina Amelia Rosmala 

STIE Perbanas Surabaya 

Jl. Nginden Semolo 34-36 Surabaya 

 

ABSTRACT 

The purpose of this research was to determine the effect significance of each 

independent variable the dependent variable in the pay television product. 

Variable in this riset is the brand credibility perceived quality,perceived 

risk,purchase intention.Sidoarjo community population and the sample is people 

who have a permanent home in sidoarjo,and know very well about indovision 

product. The result from this study is that there is no significant relationship 

between the independent variables with the dependent variable and no partial 

correlation of independent variables on the dependent variable 
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