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INFLUENCE OF MARKETING MIX TO CONSUMER
BUYING BEHAVIOR TODDLER FOOD
SUPERMARKETS IN SURABAYA
(STUDY IN RENY SUPERMARKET, BILKA SUPERMARKET,
SUPERMARKET BARATA)

Ega Restu Putri Simpatik
STIE Perbanas Surabaya
Email : egagigo.putri@gmail.com

ABSTRACT

The purpose of this study was to determine the marketing mix buying behavior
toddler food. Supermarkets in Surabaya (Study in ‘Reny supermarket, Bilka
Supermarket, Supermarket Barata). By respondents as many as 384 people.
Results showed that the indicator -of products, pricing competitive, shopping
convenience, promotion, atmosphere, and personnel showed that not every
variables' significantly influence to consumer purchasing behavior. There are
several variables that significantly influence to consumer purchase behavior, the
variable is products, price competition, shopping convenience, personnel, and
atmosphere. Variables were not significant to the consumer buying behavior is
variable promotion. Promotion were not significant because most supermarket
less to promote the product so that many consumers are not aware of any sale in
the supermarket

Keywords: Product, Price Competition, Convenience Shopping, Promotion,
Atmosphere, Personnel, and Consumer Buying Behavior,
Supermarket
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ABSTRAK

Tujuan dari penelitian-ini adalah untuk mengetahui bauran pemasaran terhadap
perilaku pembelian makanan balita. Supermarket di Surabaya (Studi kasus
Supermarket Reny, Supermarket Bilka,Supermarket Barata). Dengan responden
sebanyak 384 orang. Hasil menunjukkan bahwa indikator produk, persaingan
harga, kenyamanan berbelanja, promosi, suasana, dan personil menunjukan bahwa
tidak setiap variabel ~berpengaruh signifikan terhadap . perilaku pembelian
konsumen. Terdapat beberapa variabel yang berpengaruh signifikan terhadap
perilaku pembelian konsumen, variabel tersebut yaitu persaingan harga, personil,
produk, kenyamanan berbelanja, suasana. Variabel yang tidak signifikan terhadap
perilaku pembelian konsumen, yaitu variabel promosi. Variabel promosi tidak
signifikan dikarenakan kebanyakan supermarket kurang untuk mempromosikan
produknya sehingga banyak konsumen yang tidak mengetahui adanya promosi
didalam supermarket tersebut.

Kata Kunci: Produk, Persaingan Harga, Kenyamanan Berbelanja, Promosi,
Suasana, Personil, Dan Perilaku = Pembelian = Konsumen,
Supermarket
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