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EFFECT OF BRAND AWARENESS, BRAND ASSOCIATION AND
PERCEIVED QUALITY OF PURCHASE INTENTIONS
DRINKING WATER IN PACKAGING CLEO
BRAND IN SURABAYA

DANANG DWI ANTORO
STIE Perbanas Surabaya
Email : 2012210109@students.perbanas.ac.id
Kalitengah Rt 01 Rw 02 Tanggulangin-SDA

ABSTRACT

Brand awareness describes the presence of the brand in the mind of consumers, who
may be a determinant in consumer purchase intentions. This study in to determine
whether the brand awareness, brand association, and perceived quality significantly
influence purchase intentions. This study uses the entire population of Surabaya, which
will consume bottled water brand cleo. Sampel retrieval techniques in use in this study
was convenience sampling. The sample used by 74 respondent. Data were collected
through a questionnaire survey. And for this study data analysis using SPSS 22. Brand
awareness is not significant, while the brand association and perceived quality of
significant positive on purchase intentions.

Keywords : Brand Awareness , Brand Association., Perceived Quality and Purchase
Intentions
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