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ABSTRACT 
 

Brand love is very important for the company, because when costumer focus on the 
positive aspects of a company, and they love its brand they usually express about 
that by using the positive words of mouth communication, and this lead them to 
make purchase decision making. Why words of mouth  communication can be 
influence of decision making ?. Because WOM proven as most important, 
influential, trustfull and credible source of information. A study sample has been 
drawn from the city of Surabaya and data were obtained from 78 respondents by 
questionnaiers. The hypothesized betwen variabels were then assessed by using 
multiple linear regresion analysis using SPSS 20.0. this study also conclude that as 
Brand Love is a very influential to WOM. Were looked from result of this research 
has proven significant between brand love and WOM in have influence on 
custumers smartphone Samsung in Surabaya. Warning to further researchers, if 
will do this reaserch using variable mediating i suggest using Structural Equation 
Modeling (SEM), because was many difficult by using multiple linier regresion. 
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