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EFFECT OF PRODUCT NAME , AND BRAND IMAGE 'S EXPERIENCE OF 
INTENTION TO BUY BRAND JEANS LEVI 'S IN SURABAYA

Sjahrir Hanna Saputra

STIE Perbanas Surabaya

Email: 2012210536@Students.Perbanas.ac.id

Ds. Pademonegoro RT6/RW2.Kec :SukodonoSidoarjo

ABSTRACT 

The purpose of this study to determine whether the product name , brand 
image and product experience or simultaneous partial effect on the intention to buy 
Levi's jeans in Surabaya .

This study used a population seluru people of Surabaya who will buy a pair of 
Levi's jeans in Surabaya. Technic Judgement sampling using sampling where the 
sampling adapted to the characteristics specified by the researcher . The sample in 
this study using 80 respondents people of Surabaya who intend to buy a pair of Levi's 
Jeans . The data used are primary data . Data were collected through questionnaires 
surveimenggunakan . Data were analyzed using descriptive analysis , classic 
assumption test and multiple linear regression analysis using SPSS 16.0 .

Based on the hypothesis test result is known that the name of the product has 
a significant influence on the intention to buy jeans Levi's in Surabaya , brand image 
have a negative impact signifikan on the intention to buy jeans Levi's in Surabaya , 
while the experience of the product has a significant effect on the intention to buy 
jeans Levi's in Surabaya . And simultaneously the product name , brand image and 
product experience with significant influence on purchase intentions Levi's jeans in 
Surabaya .

KEYWORDS : PRODUCT NAME,BRAND IMAGE,PRODUCT OF 
EXPERIENCE , INTENTIONS BUY
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