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The Influence of Perception Corporate Social responsibilty (CSR) 

Of Trust and Commitment Customers and the Reputation 

Of The Company ; Studies in Bank Jatim Surabaya 

Alfian Tri Harto 

2012210939 

STIE Perbanas Surabaya 

alfiantrih@gmail.com 

Corporate Social Responsibility (CSR) as well as banking institutions Bank Jatim 

strategy to get closer to the surrounding environment. Corporate Social 

Responsibility (CSR) Bank Jatim is a form of concern for the environment and 

society. Thus, the level of trust and commitment to the Customer and Corporate 

Reputation become a positive influence in their programs of Corporate Social 

Responsibility Bank Surabaya East Java. This study aims to analyze whether the 

perception of Corporate Social Responsibitly (CSR) affects the confidence and 

commitment of the Customer and Corporate Reputation. Questionnaires  have 

been distributed to 100 respondents in the Bank's customers in Surabaya, East 

Java, after it was processed using WarpPLS 5.0. Researchers get the result that 

the perception of Corporate Social Responsibility (CSR) has positive influence on 

Belief, Commitment to the Customer and the company's reputation, so that 

perception of Corporate Social Responsibility (CSR) affect the significance of the 

Trust Customer, customer commitment and reputation of Bank Jatim. 

Keywords: Perception of Corporate Social Responsibility (CSR), Customer 

Trust, Commitment to Customer, Bank Jatim. 

mailto:alfiantrih@gmail.com
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Corporate Social responsibilty (CSR) juga sebagai strategi lembaga perbankan 

Bank Jatim untuk lebih dekat dengan lingkungan sekitar. Program Corporate 

Social Responsibilty (CSR)Bank Jatim merupakan sebuah bentuk kepedulian 

terhadap lingkungan sekitar dan masyarakat. Sehingga, tingkat Kepercayaan dan 

Komitmen Nasabah serta Reputasi Perusahaan menjadi berpengaruh positif 

dengan adanya program-program Corporate Social Responsibilty dari Bank jatim 

Surabaya. Penelitian ini bertujuan untuk menganalisa apakah Persepsi Corporate 

Social Responsibitly (CSR) berpengaruh terhadap kepercayaan dan Komitmen 

Nasabah serta Reputasi Perusahaan. Kuisioner telah dibagikan kepada 100 

responden pada nasabah Bank Jatimm di Surabaya Jawa Timur, setelah  itu 

diolah dengan menggunakan WarpPLS 5.0. Peneliti mendapatkan hasil bahwa 

Persepsi Corporate Social responsibilty (CSR) berpengaruh positif terhadap 

Kepercayan, Komitmen Nasabah serta Reputasi perusahaan, sehingga Persepsi 

Corporate Social responsibilty (CSR) mempengaruhi signifikansi terhadap 

Kepercayaan Nasabah, komitmen nasabah serta Reputasi perusahaan Bank  

Jatim, . 

 

Kata kunci : Persepsi Corporate Social responsibilty (CSR), Kepercayaan 

Nasabah, Komitmen Nasabah, Bank Jatim. 
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