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MOTTO 

 

 

Sungguh bersama kesukaran dan keringanan. 
Karena itu bila kau telah selesai (mengerjakan 

yang lain ) dan kepada tuhan, berharaplah 

(Q S. Al Insyirah : 6-8) 

 

 

Do Whatever you like, be consistent, and success 
will come naturally 

 

Kebahagiaan tidak akan datang dari luar. Dia 
pasti muncul dari dalam. Dia bukanlah sesuatu 

yang bisa kita lihat dan raba, namun ia adlah apa 
yang kita pikirkan, rasakan dan lakukan … 

- Hallen Keller  - 
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INFLUENCE OF BRAND EQUITY ON CUSTOMER LOYALTY IN 

DANAMON BANK SURABAYA 

 

Estu Sukma Oktavia 

2010210092 

E-mail: 2010210092@students.perbanas.ac.id 
 

 
 

ABSTRACT 

This study aims to influence the variables of brand equity on customer loyalty in 

Danamon bank Surabaya. The sample in this research is the customer Danamon 

bank Surabaya,  amounting to 100 responden.Sampling techniques is purposive 

sampling. Types of data used are primary data through questionnaires. Data 

analysis method used is multiple linear regression analysis. Hypothesis testing 

using f-test and t-test statistics test to prove the effect of independent variables on 

the dependent variable is the simultaneous and partial or individual.  

Results of this study found that brand awareness and brand loyalty is not 

proven positive effect on customer loyalty in Danamon bank Surabaya. While the 

brand association and perceived quality has a positive effect on customer loyalty 

in the Danamon Bank Surabaya. 
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