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The Influence of costumer trust, perceived value and switching Barriers on
costumer retention in the costumer of Iphone Apple Surabaya

ABSTRACT

Influence of costumer trust, perceived value and switching barriers on costumer
retention in the costumer of Iphone Apple Surabaya.Research show that costumer
trust is the culcumination product purpose. The purpose of this research were the
influence of the costumer trust, perceived value & switching barries.The designed
of this study using convenience sampling. The data was collected using
questionnaire. The method analysis used is multiple linier regretion using the
program SPSS 16.The result of this research are costumer trust and perceived
value variable effect is not have significantly,switching barriers variable have
significantly effect for costumer retention.

Keyword Costumer Trust, Perceived Value, Switching Barriers,
Costumer Retention.
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