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ABSTRACT

Effect Of Product Value, Brand Image And Distribution Of Products To The
Consumer Perception On Mie Sedaap | n Surabaya

inafardiyahti@gmail.com

Ina Fardiyahti
STIE Perbanas Surabaya

The objective of this study examines the effegraduct value, brand
image and distribution of products toward consunp&Erception on “Mie
Sedaap” products in Surabaya. It's very importantchuse perception of
consumer determines buying behavior.

Research is designed by survey design and inv@eBAsumers who are
taken by nonprobability sampling methods. Data weodected by means of
questionnaires that have been examined the valatity reliability. The results
using multiple regression analysis found that takie of the product significantly
influence consumer perceptions, influence brand genaalso significantly
influence consumer perception but the distributafnproducts not significant
effect on consumer perception. Based on this esulheans that the company
should improve the value of product and brand ien&y improcing consumer
perceptions.

Keyword: product value, brand image, distributiof products, consumer
perceive
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