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“If you think it, you can do it”
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THE EFFECT OF BRAND AWARENESS, BRAND KNOWLEDGE,
AND BRAND TRUST IN RELATION TO STUDENT'S
PURCHASE INTENTION OF TOSHIBA LAPTOP
IN SURABAYA

ABSTRACT

Brand awareness and brand knowledge is needed businesses leaders in
competition industry to facilitate customers to remember the marketed brand and
introduced the characteristics of the brand in customer's minds in order
consumers to make the brand as one of the reference when they will make a
purchase. Although, the Brand Trust is required to make the brand as a top
priority. Industries that associated with technology are experiencing rapid
development in Indonesia, especially the laptop industry in Indonesia, which is
experiencing an increase growth among students. In this research, is examined
about relationships of Brand Awareness, brand knowledge , and Brand Trust
against student's purchase Intention of Toshiba Laptops in Surabaya. This
research has a student population of Toshiba Laptop Users in Surabaya. Samples
were distributed are 80 questionnaires and data was processed using SPSS 16.0.
Partially, brand awareness and brand knowledge has no significant effect on
purchase intention, but, brand trust has significantly affect with purchase
intention. Simultaneously, brand awareness, brand knowledge, and brand trust
has a significant effect on purchase intention.

Keywords: Awareness, Knowledge, Trust, Brand, Purchase Intention.
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