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The Effect Word of Mouth and Brand Name in the Brand Trust on Purchase

Intention Toyota Agya in Surabaya

ABSTRACT

The purpose of this study was to assess the effect of word of mouth on brand trust, the
effect on the brand name to brand trust, the effect of brand trust on purchase
intentions Toyota Agya in Surabaya. Targets to be achieved in this study is word of
mouth positive significant effect on brand trust, positive significant brand names on
brand trust, significant positive brand trust on purchase intentions. The data used is
primary data using 120 respondents. The primary data from the respondent were
taken using questionnaires that has been tested in term of validity and realibility.
Data collection techniques used purposive sampling and retrieval techniques in the
study sample also uses non probbilitas (non-probability sampling method / non-
randomly sampling). The data then were analyzed using (SEM) on AMOS 21.0. the
research result was that word of mouth positive significant effect on brand trust,
positive significant brand names on brand trust, significant positive brand trust on

purchase intentions.

Keywords: Word of Mouth, Brand Name, Brand Trust and Purchase Intention



