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ABSTRACT 

 

The purpose of this research is to know the effect of brand credibility on the 

purchase intention mediated by perceived quality consumers of batik Jetis in 

Sidoarjo. This research was conducted in the community with a population of 

Sidoarjo that know batik Jetis Sidoarjo. The data source of this research is the 

primary data obtained directly from consumer answers of the questionnaire. The 

selection of the sample was carried out with methods of judgement sampling. 

Technique of data analysis using SEM (structure equation modeling) using AMOS 

21. The total of questionnaires that are used in this research is 110 of 145 

questionnaires were distributed to respondents. 

 

Keywords : brand credibility, perceived quality, purchase intention, batik Jetis 

Sidoarjo, Sidoarjo. 
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