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INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY TO COMPANY
VALUE WITH COMPANY CHARACTERISTICS ASMODERATING
VARIABLES

Ajeng Suryaningrum

STIE PERBANAS
Program Study Accounting
Surabaya, Indonesia

ABSTRACT

The company aims to maximize firm value so that companies
implement corporate social responsibility as one way to increase the firm value.
The research conducts study and analysis of the influence of corporate social
responsibility to company value with company characteristics as moderating
variables. The characteristics of company consisted of management ownership,
company profile, and profitability. The samples in this research comprise 26
companies which are listed in Indonesian Stock Exchange during 2009 up to
2011. The researcher found data by using purposive sampling method and tested
the hypotheses by using Smple Regression Analysis and Moderated Regression
Analysis (MRA). The result of this research are; First, corporate social
responsibility, the management ownership, company profile, and variables that
interact in this research have an implication to firm value simultaneoudly;
Second, corporate social responsibility has positive implication to company value,
and Third management ownership as moderating variables in relation between
corporate social responsibility and company value, but the company profile and
profitability do not role as moderating variables in relation between corporate
social responsibility and company value.

Keywords: corporate social responsibility, company value, management
owner ship, company profile, profitability.
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PENGARUH CORPORATE SOCIAL RESPONBILITY (CSR) TERHADAP
NILAI PERUSAHAAN DENGAN KARAKTERISTIK PERUSAHAN
SEBAGAI VARIABEL MODERATING

Ajeng Suryaningrum

STIE PERBANAS
Program Studi Akuntansi
Surabaya, Indonesia

ABSTRAK

Penelitian ini bertujuan untuk mempelajari dan naradisis pengaruh tanggung
jawab sosial perusahaan terhadap nilai perusahaamgad karakteristik
perusahaan sebagai variabel moderator. Sampepeagiitian ini terdiri dari 26
perusahaan yang terdaftar di Bursa Saham Indosekma tahun 2009 sampai
2011. Peneliti mendapatkan data dengan menggunaketode purposive
sampling dan pengujian hipotesa menggunafample Regression Analysis dan
Moderated Regression Analysis (MRA) Hasil penelitian ini adalah Pertama,
corporate social responsibility, persentase kepemilikan manajemen, profil
perusahaan, dan variabel-variabel yang berinterditam riset ini memiliki
pengaruh terhadap nilai perusahaan secara simtedua, hasil uji secara
parsial corporate social responsibility dan interaksi corporate social
responsibility dengan kepemilikan manajerial berpengaruh terhaddpi
perusahaan, dan Ketiga, variabel profil perusahdan profitabilitas tidak
berperan sebagai variabel moderasi dalam hubungtaraacorporate social
responsibility dan nilai perusahaan.

Kata kunci: corporate social responsbility, nilai perusahaan, kepemilikan
manajemen, profil perusahaan, profitabilitas
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