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Abstract 

 

 

Nur Ro’ulHikmahsari 

STIE PErbanas Surabaya 

Email :2012210023@students.perbanas.ac.id 
 

 

This study attempts to analyze the influence of advertising, perceivedprice and 

product quality onpurchase decisionHonda Motorcycle Absolute Revoin 

Surabaya. Research sample areas are the people live in surabaya who have and 

useHonda MotorcycleAbsolute Revo with age at least 20 year and it has been 

income. This research is a causal because it tests the influence of three 

independent variables ( advertising, perceived price and product quality) towards 

one dependent variable (purchase decision) and using questionnaire. The analysis 

technique used is Multi-Regression-Analysis. Before being statistically tested, the 

data (100 respondents) is tested using some assumption clasicaly normality, 

multikoleniaritas and autocorrelation. The instrument was tested and showed that 

the indicators were valid and reliabel. The result of this research is that 

advertisement significaly influences the purchase of Honda Motorcycle Absolute 

Revo, perceived price doesn’t influence the purchase of Honda Motorcycle 

Absolute Revo, while product quality significantly influences the purchase of 

Honda Motorcycle Absolute Revo. The simultaneous analysis of the three 

independent variables also showed that they significantly influence the purchase 

decision of Honda Motorcycle Absolute Revo.The management of PT Astra Honda 

motor should maintain Absolute Revo Honda-serving in media advertising and 

product quality due to advertising and quality greatly affects the purchasing 

decisions of consumers 

 

Keyword :Advertising, Peceived Price, Product Quality and Purchase Decision. 
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