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MOTTO DAN PERSEMBAHAN

Barang siapa menempuh suatu jalan untuk mencari ilmu maka
Allah akan memudahkan padanya jalan menuju ke surga” (H.R.
Muslim).

Hidup kita sekarang ditentukanshidup kita beberapa tahun yang
lalu dan masa depanKita ditentukan hidup kita yang sekarang, so
life is chiose.

You pay bananayyouiget monkey | you want'jannah,dontiget lazy.

Jangan remehkan halikecil | jangan juga membesarkannya |
selesaikan‘saja.

Dengan:  rosoe  syunkur  yang | mendalomwv  skaripst . und
kuwpersembpalkan kepada :

¢ Alav  SWT  yang  selalin  memberikown  hamba-Nya
keloncovan  dan  kemundadan  dalam  segala  wrusan
kisusinyas dalom menyelesaikans skripsi uni.

% Ayahv daw thiw yang tersayong don tercindoe yang selalw
mendo’akon anak-anakinyo agor seloliv menjadi anak
yang sihalidrale down sukses.

% Kakakkw  (Hikmahtul  Wunda) | dan Keponakankw
tersayong (Ameera Syafora Mawlona) yang telalv menjadi
semangot bogikan

% Kelnarga besar UKM Tae Kwon Do yang telalv benar-
benar mengajorkanki artl sebunadn organisosi, feamwork,
persovdoroon don  kekelunorgoon sertor pengurus dain
anggoto yang telahv menghibuwr dan membantukin wntuk



X/
L X4

menyelesaikons  skrypsl Ul Semoga  para  penguiriis
penervskn selal menjogo keerotoun kekelinoirgoomnnyo.
Teman~teman seperjuongomn ongkoton 2012 yang telaiv
Teman—teman  sepermainan  yang telahr melunangkan
waktuwnya wntulk membpantn dolam meyelesaikon skiripsi
Kakak-kokak dan adek-adek angkoton. yang telajr
bersedio dain maw membante dan meluangkan woktuwnya
Saundaro-sandarokw seimain dan setakwa yong telain
member do’a agor mendapat i yang bermanfoot:
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Abstract

Nur Ro’ulHikmahsari
STIE PErbanas Surabaya
Email :2012210023@students.perbanas.ac.id

This study attempts to analyze the influence of advertising, perceivedprice and
product quality onpurchase decisionHonda Motorcycle Absolute Revoin
Surabaya. Research sample areas are the people live in surabaya who have and
useHonda MotorcycleAbsolute Revo with age at least 20 year and it has been
income. This research is a causal because it tests the influence of three
independent variables ( advertising, perceived price and product quality) towards
one dependent variable (purchase decision) and using questionnaire. The analysis
technique used is Multi-Regression-Analysis. Before being statistically tested, the
data (100 respondents) is tested using some assumption clasicaly normality,
multikoleniaritas and autocorrelation. The instrument was tested and showed that
the indicators were valid and reliabel. The result of this research is that
advertisement significaly influences the purchase of Honda Motorcycle Absolute
Revo, perceived price doesn't influence the purchase of Honda Motorcycle
Absolute Revo, while product quality significantly influences the purchase of
Honda Motorcycle Absolute Revo. The simultaneous analysis of the three
independent variables also showed that they significantly influence the purchase
decision of Honda Motorcycle Absolute Revo.The management of PT Astra Honda
motor should maintain Absolute Revo Honda-serving in media advertising and
product quality due to advertising and quality greatly affects the purchasing
decisions of consumers

Keyword :Advertising, Peceived Price, Product Quality and Purchase Decision.
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