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SEMANGAT DAN TERUS BERJUANG!!! 
 

"Salah satu hal yang tidak dapat di daur ulang adalah waktu 
yang telah terbuang. Jadi pastikanlah kamu menggunakan 

setiap waktumu dengan baik” 

 

 

Jangan pernah menyerah atapun putus asa dalam belajar. 
Karena belajar tidak akan pernah mengenal usia dan batas 

waktu. 

Setiap apa yang kita putuskan dan lakukan adalah cara belajar, 
belajar menghargai waktu,belajar mengenal ilmu dan pada 

akhirny menjadi pelajaran dan sejarah dalam hidup kita untuk 
menjadikan pengalaman yang lebih dewasa di kehidupan kita. 

 

 

 

 

 

 

v 
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THE EFFECT ANALYSISOF SERVICE QUALITY, 
QUALITYPRODUCTANDPRICEONONLINESHOP 

CUSTOMERS’SATISFACTION 

 

 ABSTRACT 

 

It is known that the quality of service, product, and price are the important 
factors for the customers of online shop. This studyaims to finud out the effect of 
quality of service, quality of products, and price on the customers’ satisfaction of 
online shop. The research method used in this research is descriptive-quantitative 
with the population of online shop customers. The sample consists of  30 
respondents of the online shop in which they were taken by non-random sampling 
technique and accident sampling. The data were taken by using questionnaires 
whilethe data ananalisis was done by multiple linear regressions. The results 
showedthat the three factors: the quality of service, the quality of products, and 
price have significant effect on the online shop customers’ satisfaction. The most 
dominant one is the quality ofservicewith the significance score of 25.13. This 
means that the three factors above are important for improving the customers’ 
satisfaction for online shop.  

 

Keywords: Customer Satisfaction, Quality of Service, price. 
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