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INFLUENCE OF CORPORATE IMAGE AND CUSTOMER 

EXPECTATIONS ON PERCEIVED QUALITY AND PERCEIVED VALUE 

TO THE SAMSUNG ANDROID PHONE USERS 

IN SURABAYA CITY 

 

Bayu Panindyo 

Student of Faculty Economic, Marketing Management 

STIE Perbanas Surabaya 

ABSTRACT 

This study aims to investigate empirically the influence of corporate image 

and customer expectations on perceived quality and perceived value to the 

Samsung Android phone users in the city of Surabaya. This research is 

quantitative research using judgment sampling method in distributing 

questionnaires to the respondents. Respondents in this study were 130 to Samsung 

Android phone users. Collection of data derived from the results of the 

questionnaire directly to the Samsung Android phone users in the city of 

Surabaya. The method of analysis used in this study using test equipment SEM 

(Structural Equation Modeling) with Maximum Likelihood test using the program 

AMOS version 18.0 

This study shows that some of the findings of the company's image 

Samsung Android phones are not significant to positive customer expectations. 

customer expectations significantly negatively affect the perceived quality and the 

final results of customer expectations Samsung Android phone does not 

significant negatively to perceived value. 

 

Keywords: corporate  image, customer expectations, perceived quality, and 

perceived value 


