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The Impact of Price, Perceived Value, And Quality Of Blackberry’s Phone 

Customers Satisfaction in Surabaya 

ABSTRACT 

This research aims to find out whether there is a relationship between the price 

partially with a Blackberry’s customer satisfaction in Surabaya, the pervieved 

value with a Blackberry’s customer satisfaction in Surabaya, and the quality with 

a Blackberry’s customer satisfaction in Surabaya. This research are to find out 

whether there is a relationship between price, perceived value, and quality 

simultaneously with a Blackberry’s customers satisfaction in Surabaya. Analysis 

tools are used for this research is by using multiple linear regression analysis in 

SPSS 16.0. The respondents in this study are 100 people. This research was 

conducted in Surabaya with a sample of the Blackberry users who have been 

using a Blackberry for at least 6 months. Sampling technique used is to use the 

technique of convenience sampling. The finding that has been obtained in this 

research is the price significantly affect customer satisfaction, the perceived value 

in a significant way has no effect on customer satisfaction, and quality 

significantly affect customer satisfaction. Simultaneously, price, perceived value, 

and quality affect with a customer satisfaction. 

Key words: price, perceived value, quality and customer satisfaction 

 




