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MOT0

“Sesuatu mungkin mendatangi mereka yang mau menunggu,
namun hanya didapatkan oleh mereka yang bersemangat
mengejarnya” (Abraham Lincoln)

“ Vou have to pelieve ALLAH SWT~

“Tujuan kita hidup didunia ini adalah untuk beribadah
kepada allah SWT sehingga ibadahlah yang menjadi motivasi
hidup kita”
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THE INFLUENCES OF PRICE, BENEFIT VALUE AND QUALITY ON
CONSUMER SATISFACTION OF AQUA BRAND IN SURABAYA

ABSTRACT

The research purposes to recognizes what are price, benefit value and quality
simultaneously have significant influences on consumer satisfaction of drinking
water package AQUA brand in Surabaya and to knowing the price, benefit value
and quality partially have significant influences on consumer satisfaction of
drinking water package AQUA brand in Surabaya. The researcher using primary
data source. Data collecting method of this research by distributing
questionnaire. Population of this research are user of drinking water package
gallon brand AQUA in Surabaya. In this research the researcher uses samples as
100 respondents of drinking water package gallon brand AQUA user during one
year in Surabaya. The research use multiple linear regression analysis instrument
and data calculation done by using Statistic Program of Social Science (SPSS)
16.0, and sampling technique Convenience Sampling. From t test had been done
could be known that are price, benefit value and quality have significant
influences partially on dependent variabel that is consumer satisfaction. From F
test had been done known that are price, benefit value and quality have significant
influences simultaneously on dependent variabel that is consumer satisfaction.
From the discussion result of multiple linear regression can be concluded that
there is simultaneously influences as 56,5% between price, benefit value, and
quality toward consumer satisfaction. While remain as many 43,4% influenced by
other variable.

Keywords : price, benefit value, quality, consumer satisfaction
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