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Abstract

Purpose — There are some Muslims who only hold conventional bank accounts, regardless that some
believe that such banks mplement an interest charging system that contradicts Islamic law concerning the
prohibition of charging interest. This study aims to investigate the consumers' tendency to regret (CTR)
related to purchasing conventional banking services (CTR-P) and the fathire to purchase [slamic banking
services [CTR-NP). Then, this study inveshgates whether CTR-P and CTR-NP translate info regret, which, in
turn, leads to the mtention to save money in Islamic banks,

Design/methodology/approach -~ A survey of Indonesian Muslims who only hold conventional
banking accounts was conducted. There were 323 particpants. This study then applied a partial least square
structural equation modeling (PLS-SEM) to test the hypotheses.

Findings - This study found that a combmation of CTR-P and CTR-NP translates into regret, which then
drives the intention to save money in [slamic banks as a means of releasing such feelings of regret. The
findings suggest that Muslims evaluate their banking decision on an Islamic basis and that making a decision
that contradicts the prohibition of char ging interest tends to cause regret. Islamic banks have opportunities to
peneirate the market by focusing on Muslims who only hold accounts with conventional banks,
Originality/value — The findings of this study help advance understanding of Mushms' negative
emotional experience due to making a decision that they perceive contradicts [slamic law. Also, the findings
help predict the strategy that Muslims use toneutralize such a negative emaotional experience.
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Introduction

Islamic banks play a significant role in society., Compared to conventional banks,
Islamic banks provide larger lending to small and medium enterprises (SMEs),
microfinance and retail lending (Brown, 2020). In such cases, the banks use social
instruments to support households by compensating lost income and providing
access to basic services such as education and health-care (Damalk, 2020). Islamic
banks face this situation through a high liquidity strategy (Beck ef al., 2013) and by
prohibiting speculation, as well as risky asset classes (Brown, 2020) that make the
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