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Life isn’t about the destination 
but the journey that gets us there 

 
 
 
 
 
 

 
You know the future is really happening  

when you start feel ing scared 
 
 
 
 
 

 
Change is never easy 
you fight to hold on  

and you fight to let go   
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THE DIFFERENCE OF FACTORS AFFECT DESIRE CUSTOMERS 
WERE SAVING IN BANK MANDIRI AND BCA 

 
 
 
 
 

ABSTRACT 
 
 
 
 
 

The theory of consumer behaviour is the behaviour of consumers as an act that 
directly involved in getting and spending, taking products and services, including 
the process of decision that precedes and follows this action. Savings according to 
classic theory is a function of interest rates so it become high interest rates are 
getting higher also desire, people will be impelled to sacrifice or reducing 
spending in order to increase savings to consumption The method used in this 
research is test different mann whitney. In this research, its population was bank 
customers of Mandiri and Bca. Sample of research as many as 114 person bank 
customers.The bank customer are 48 BCA’s bank customers and 96 Mandiri’s 
bank customers. Test different mann whitney requires the probability of 0.05. If 
the value of the probability  less than 0.05 hypothesis null was rejected. It’s means, 
one variable are tested to have a difference. 

 
 
 
 
 
 
 

 
Key Words : consumer behaviour,  saving, bank customer, trusted of costumer, 
the quality of service,  facilities bank,  sales promotions,  perception of bank 
interest, advertising of banking 
 
 
 
 
 
 
 
 
 
 


