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ABSTRACT 

 

 

Advertising is an important factor to promote the company products. The importance of 

advertising campaigns through the media to make the company should be more active in 

promoting the first to be recognized and accepted by the society in accordance with the 

company's expectations. One of the companies that utilize media advertising is Yamaha. As a 

result, development of Yamaha motorcycles sales in Indonesia is quite rapid in Yamaha's 

success in 2013 to attract and retain customers, as well as withstand the competition is using 

advertising on television with a media artist (celebrity endorser).  

The purpose of this study was to determine the effect of advertising, formal product, 

and celebrity endorser of the attitude and consumer purchase interest Motorcycles Yamaha 

Mio GT. The population in this study is all consumers who are interested to buy Yamaha Mio 

GT in the near future and are located in the area of Mojokerto area. The samples in this 

study were 150 consumers who have met certain criteria. The model used to analyze the data 

in this study is the Structural Equation Modeling (SEM).  

The results showed that the ad does not significantly influence the attitude of buyers 

and consumers to buy, but the formal product significantly influence buyer behavior and 

consumer buying interest. In addition, celebrity endorser significant effect on consumer 

attitudes and consumer buying interest, and attitudes influence the consumers to buy.  

Limitations of this study are the number of respondents, area, and the products are still 

small in scope. Therefore, further studies need to use a wider research sites, so that the data 

obtained could represent society as a whole. 

 

Keywords: advertising, formal products, and celebrity endorser, attitudes, consumer buying 

interest 
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