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New Insights on the Effect of Subjective Norms on Muzakki's Interests and Mu-
zakki's Decisions
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ABSTRACT

This study aims to acquire empirical §8}ence regarding transparency and accountability on muzakki loyalty
through muzakki satisfaction. In addition, this study also aims to obtain empirical evidence regarding the effect of
transparency and accountability on muzakki decisions through the interest of muzakki. This research is a kind of
quantitative research where the respondents are zakfgBYayers (muzakki) registered at LAZ Nurul Hayat Tuban. The
current study uses dafa analysis technigues with Partial Least Square (PLS) with Smart PLS software version
3.3.7.The study results show that accountability has a significant influence on[[luzakki satisfaction, and muzakki
satisfaction affects muzakki loyalty sign Ently. The study results also show thagansparency has a significant effect
on muzakki's interest in paying zakat, and mEWkki's interest in paying zakat has a significant effect on muzakki's
decision to pay zakat. The dy findings also provide new insights regarding the practical effect of s@jective norms
on muzakki's interest and muzakki's decision to pay zakat. The first implication of this research is that amil zakat
institutions should pay attention to aspects of accountability to stakeholders, especially zakat payers (muzakki). The
second implication is that the amil zakat institution should also pay attention fo fransparency to stakeholders, espe-
cially the payers of the testicles (muzakki). The third implication is that the amil zakat institution should continually
educate the public reqarding the responsibility to disburseEkat and its benefits for Muslims. The novelty of this
{Bscarch is to include the subjective norm variable contained in the theory of planned behaviour (TPB) and examine its
effect on muzakki's interest in paying zakat.

Key words:
transparency, accountability, muzakki decisions, muzakki interests, subjective norms

ABSTRAK

This study aims to acquire empirical {idence regarding transparency and accountability on muzakki loyalty
through muzakki satisfaction. In addition, this study also aims fo obtain empirical evidence regarding the effect of
transparency and accountability on muzakki decisions through the interest of muzakki. This research is a kind of
quantitative research where the respondents are zak@Eyayers (muzakki) registered at LAZ Nurul Hayat Tuban. The
current study uses data analysis techniques with Partial Least Square (PLS) with Smart PLS software version
3.3.7.The study results show that accountability has a significant influence onPluzakki satisfaction, and muzakki
satisfaction affects muzakki loyalty sign Eglntly. The study results also show thn&ﬁnsp&rency has a significant effect
on muzakki's interest in paying zakat, and mEEWki's interest in paying zakat has a significant effect on muzakki's
decision to pay zakat. The §hdy findings also provide new insights regarding the practical effect of s@jective norms
on muzakki's interest and muzakki's decision to pay zakat. The first implication of this research is that amil zakat
institutions should pay attention to aspects of accountability to stakeholders, especially zakat payers (muzakki). The
second implication is that the amil zakat institution should also pay attention to transparency to stakeholders, espe-
cially the payers of the testicles (muzakki). The third implication is that the amil zakat institution should continually
educate the public regarding the responsibility to disbursekat and its benefits for Muslims. The novelty of this
{Bscarch is to include the subjective norm variable contained in the theory of planned behaviour (TPB) and examine its
effect on muzakki's interest in paying zakat.

1. INTRODUCTICES management seeks to improve the efficiency of
According to Law Number 23 of 2011 re- services in zakat management. In addition, zakat
garding zakat management, it is stated that zakat
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management also aims to increase the benefits of
zakat to realize community welfare and reduce
poverty. it is also stated that zakat management
is based on several principles such as Islamic law,
trustworthiness, expediency, justice, legal certain-
ty, integration, and accountability. Accountability
is the management of zakat that can be accounted
for and accessed by the community. Contained in
the meaning of accountability is being accessible
to the public, which is one of the concepts of
transparency. Therefore, in this study, these two
aspects are used separately, namely accountabil-
ity and transparency. Accountability refers to
accountability by amil zakat institutions, while
transparency refers to public access to infor-
mation submitted by amil zakat institutions.

Amil zakat institutions must meet the re-
(Ghirements, including being trustworthy and
having knowledge of the laws of zakat and other
matters related to their duties. The amil institu-
tion is tasked with collecting (Indonesian Ulama
Council, 2011) fFfhe amil institution performs the
withdrawal or collection of zakat, which includes
data collection on obligatory zakat, determining
the object of obligatory zakat, the amount of za-
kat nishab, the amount of zakat tariff, and certain
conditions on each object of obligatory zakat. In
addition, the amansfifufion also carries out za-
kat maintenance which includes an inventory of
assets, maintenance, and security of zakat asefs.
The amil institution also distributes zakat, which
includes the distribution of zakat assets to reach
mustahik zakat correctly and adequately and
includes reporting,.

As a form of accountability implementation,
amil zakat institutioffy) must regularly report on
the implementation, collection, distribution, and
utilization of audited zakat to BAZNAS (Law
Number 23 of 2011). Amil institutions that put
forward the principles of transparency and ac-
countability can have a good impact, especially
for the muzakki to give satisfaction to the mu-
zakki and the emergence of the muzakki's deci-
sion to pay zakat through the amil institution.

Previous empirical tests on transparency
and accountability on muzakki loyalty also have
a different effect. Jumriani (2021) found the effect
of accountability on muzakki loyalty. The more
accountable an amil zakat institution igghe more
loyal the muzakki will be to continue to channel
their zakat funds through the amil institution.
Different results were obtained by Yuliafitri &
Khoiriyah (2016), who both found that the higher
the transparency of an amil zakat institution, the

higher the loyalty of muzakki, while accountabil-
ity did not affect muzakki loyalty.

Based on a literature review offfeveral pa-
pers, there are still few that examine the effect of
transparency and accountability of the amil zakat
institution on muzakki satisfaction. Several stud-
ies tested the service quality of amil zakat institu-
tions on muzakki satisfaction (Gunawan, 2018;
Musqari & Huda, 2018; Rochman et al., 2017;
Safitri & Nurkhin, 2019; Sutomo et al.,, 2015), as
well as sharia governance (Puspitasari & Darma,
2019). The study conducted by Dwi (2019) pro-
vides exciting findings where the accountability
of the amil zakat institutions damages the trust of
the amil zakat institutionfwhile the transparen-
cy of financial reporting has a positive effect on
the trust of the amil zakat institutions.

Bagll on previous empirical studies regard-
ing the effect of transparency and accountability
on the interest of muzakki, contradictory resul]
were obtained. The study conducted by Kabib et
al. @21) did not find the effect of transparency
on the interest of muzakki to ny zakat, while
accountability was empirically proven to affect
the interest of muzakki to pay zakat. Other stud-
ies from Amalia & Widiastuti (2020) and Fikri &
Najib (2021) gave contradictory results where
both found e effect of transparency and ac-
countability on muzakki's interest in paying za-
kat. The study of Hildawati et al. (2021) also sup-
ports previous studies and finds that the trans-
parency of zakat institutions affects people's in-
terest in paying zakat to amil zakat institfffions.

Research gaps also occur in the effect of
transparency and accountability on muzakki de-
cisions. The result@®f this study include finding
that information transparency and individual
accountability affect the collection of zakat, infaq
and alms at amil zakat institutions in Surabaya
(Septiarini, 2011). The amount of zakat collection,
infaq, arff) alms is influenced by the muzakki's
decision to pay zakat to the amil institution. The
study results conducted by Fikri & Najib (2021)
also support the study of Septiarini (2011), both
of which suffeeded in finding the effect of ac-
countability on the decision of muzakki to pay
zakat through the amil zakat institution.

This study tries to provide novelty in similar
research by including one of the factors that in-
fluencg@) person's intentions and behaviour con-
tained in the Theory of Planned Behavior, namely
the subjective norm variable. This study is a pio-
neer study examining the effect of subjective
norms on muzakki's intention or interest in pay-




ing zakat. This subjective norm refers to previous
empirical research (Ajzen, 2019, 2020; Al-Swidi et
al., 2% Bobek & Hatfield, 2003; Bosnjak et al.,
2020; Godin & Kok, 1996; Tarjo et aZ8019), with
adjustments to the context of the obligation to
pay zakat for those who can afford it or muzakki.

This study contributes to the conceptual and
practical levels of the amil zakat institution enti-
ty. Theoretical studies can be developed through
strengthening amil entities in improving the
transparency and accountability of financial
statements that refer to Statement of Financial
Accounting Standards 109 regarding zakat ac-
counting. Through these empirical findings, it is
hoped that it can enhance the transparency and
accountability of the zakat collecting institutions,
given the enormous imp§} of both increasing
muzakki satisfaction and muzakki's decision to
pay zakat through certain amil institutions. In
addition, the results of this research also contrib-
ute to the enrichment of zakat compliance re-
search by applying the theory of planned behav-
iour through subjective norms.

2. THEORETICAL FRAMEWORK AND HY-
POTHESES

Research about zakat is fundamental to find out
the extent to which zakat funds are collected and
the determinants that determine the number of
zakat funds collected. Among the significant de-
terminants are transparency and accountability,
as Septiarini (2011) found that transparency and
accountability affect the amount of collection of
zakat funds and infaq/alms. Several studies that
tested the determinants of muzakki loyalty gave
contradictory results. Yuliafitri & Khoiriyah
(2016) found that muzakki satisfaction and trans-
parency positively and significantly affect mu-
zakki loyalty, while accountability did not affect
muzakki loyalty. In contrast, Jumriani (2021),
using as many as 100 muzakki respondents in the
Surabaya area, obtained empirical evidence that
accountability affects muzakki loyalty@h addi-
tion, the results also obtained that the quality of
service and trust of muzakki affect the loyalty of
muzakki.

Research that examines the determinants of
muzakki interest and muzakki decisions gives
contradictory results. Amalia & Widiastuti (2020)
found that accountability, transparency find ser-
vice quality had a significant positive effect on
the interest of muzakki to pay zakat. This study is
supported by Fikri & Najib (2021), which shows
that transparency, accountability, and trust in

muzakki significantly affect muzakki interest.
Similarly, Hildawati et al. (2021) provided empir-
ical results that the trust and transparency of za-
kat institutions affect people's interest in paying
zakat. In contrast, Kabib et al. (2021) gave contra-
dictory results where transparency does not sig-
nificantly affect muzakki's interest in paying za-
kat.

Transparency and accountability factors are
also essential factors to increase public trust and
as a mediating factor of public literacy on public
trust. This concept is supported by Farwell et al.
(2019), who succeeded in obtaining empirical
evidence that charities' financial acmmtability,
transparency, and popularity have a significant
influence on the level of public trust in charities
in Canada. The results of this study can be analo-
gized with muzakki beliefs because zakat institu-
tions are also part of charitable institutions. This
analogy is supported by the study of Dwi (2019),
which succeeded in finding empirical evidence
that muzakki literacy and transparency positively
influence the trust of zakat management institu-
tions. However, this study finds that the account-
ability of zakat management organizations harms
trust. The results of the mediation effect show
that muzakki literacy affects the trust of zakat
management institutions through the accounta-
bility of zakat management organizations, and
muzakki literacy affects the trust of zakat man-
agement institutions through financial reporting
transparency.

Transparency refers to the transparent or
open disclosure of information to users such as
zakat payers (muzakki), government and society
(Salman, 2020). ransparency concerns openness
in financial reporting and other information re-
quired by its users. When it comes to financial
reporting, the published financial statements
should refer to the Statement of Financial Ac-
counting Standards 109 (Salman, 2020).

Accountability includes financial accounta-
bility and non-financial accountability. fEhncial
accountability of amil zakat institutions refers to
the Statement of Financial Accounting Standards
109 concerning Zakat and Infaq/Alms Account-
Be- At the end of 2011, IAI officially ratified the
Statement of Financial Accounting Standards 109.
The Statement of Financial Accounting Standards
109 refers to the scope for amil who receive and
distribute zakat and irff§q/alms. Other non-amil
institutions can refer to Statement of Financial
Accounting Standards 101 concerning the Presen-




tation of Islamic Financial Statements (Salman,
2020).

The components of §EJamil zakat financial
statements regulated in Statement of Financial
Accounting Standards 109 include statements on
changes in fundf statements of financial posi-
tion, statements on changes in assets, cash flow
statements, and notes to financial statements. In
senting financial statements, zakat funds and
infaq/alms funds, amil funds, and non-halal
funds must be presented separately in the finan-
cial statements.

According to Fishbein & Ajzen (2010), nor-
mative beliefs are dividinto two, namely in-
junctive and descriptive. An injunctive normative
(Eplief is a subjective expectation or probability
that a particular reference individual or group
(friends, family, spouse, co-workers, doctor or
supervisor) approves or disapproves of perform-
ing the behaviour under consideration. On the
other hand, descriptive normative beliefs are
beliefs about whether the other person needs to
perform the behaviour. These two types of beliefs
contribute to the perceived social pressure to
engafin personal behaviours or norms.

Subjective norms can be levied directly or by
viewing the fundamental beliefs (reference be-
liefs) that underlie the assessment of individual
subjective norms. Previous research has found
some evidence that taxpayers' beliefs about the
expectations of others are essentially related to
compliance intentions (Bobek & Hatfield, 2003).
From this, it can be seen that researchers in tax-
payer compliance have widely studied subjective
norms, but there is still no link between muzak-
ki's intentions and decisions in paying zakat.

Several previous studies have examined
subjective norms, including Hanno & Violette
(1996), Bobek et al. (2013), and Jackson & Milliron
(1986). Hanno & Violette (1996) measure taxpay-
ers' beliefs about specific reference groups: family
members, employers, friends, and spouses. Sub-
jects felt thefffhe four groups expected respectful
behaviour. However, Hanno & Violette (1996)
found that most subjects were only sufficiently
motiffled to adhere to this reference group.

Bobek et al. (2013) explore the role of social
norms in tax compliance more thoroughly and in
EBail. Bobek et al. (2013) found that individual
standards for ethical behaviour/beliefs (personal
norms), as well as expectations of close others
(subjective norms), directly influence tax compli-
ance de@fifons, while the general public's expec-
tations (injunctive norms) and other individuals'

actual behaviour (descriptive norms) have an
indirect influence. It shows that social norms
have a substantial direct or indirect influence on
tax compliance behaviour. In a review of the fac-
tors that influence compliancgJackson &
Milliron (1986) reported many studies which
found that the compliance behaviour of one's
peers was significantly related to the individual's
level of compliance.

The principle of transparency is near associ-
ated with the nature of honesty, and the value of
honesty is inseparable from the commitment of
the amil zakat instfiftion in carrying out its re-
sponsibilities. Said et al. (2020) proves that trans-
parency has a significant effect on muzakki satis-
faction. The higher the level of honesty that the
amil zakat institution can show to muzakki, the
higher the value of muzakki's satisfaction with
the performance given by amil. This case indi-
cates that transparency as a form of service quali-
ty influences the level of muzakki satisfaction
with the amil zakat institution.

Hy Transparency affects muzakki satisfac-
tion

Transparency cf create muzakki loyalty to
continue to entrust their zakat payments to the
amil institution. If the amil zakat institution pro-
vides information transparently and guarantees
easy access to information, it is hoped that it will
further increase public trust in the amil zakat
insttution. Thus, muza who are satisfied can
create muzakki loyalty in paying zakat through
the amil institution. The results of empirical re-
search conducted by Amalia & Widiastuti (2020)
and Yuliafitri & Khoiriyah (2016) confirfil} these
findings where the research results show ®iat the
transparency variable has a significant influence
on muzakki loyalty.

Haz: Transparency affects muzakki loyalty

The transparency of a zakat management in-
stitution will affect the interest of muzakki. It is
because there is an urge in a person to choose an
institution that is transparent in informing the
distribution of zakat funds in a timely, open, and
easily accessible manner to the public. In addi-
tion, the information conveyed by the amil can be
understood by thffivider community and influ-
ences a person's interest in Ehying zakat funds
through the amil institution. This concept is sup-
ported by empirical research conducted by Kabib




et al. (2021), who found that accountability signif-
icantly influenced muzakki interest.

Hs: Transparency affects muzakki interest in
paying zakat

Accountability includes financial accounta-
bility and non-financial accountability. Financial
accountability is closely related to submitting
amil financial reports, which refer to Statement of
Financial Accounting Standards 109 concerning
Zakat and Infaq/ Alms accounting. Salman (2020)
revealed that institutions with zakat aiffE) status
must report their financial statements based on
Statement of Financial Accounting Standards 109,
while non-amyl institutions presenting reports
on souffiys and distribution of zakat funds can
refer to Statement of Financial Accounting Stand-
ards 101 on the Presentatiofijf Islamic Financial
Statements. In addition, the amil zakat institution
also reports the results of zakat management
which includes planning, implementation, ad-
ministration, accountability, and financial super-
vision of zakat management. This report is need-
ed by the users of the report, including the mu-
zakki, @re the muzakki are interested in as-
sessff the performance of zakat management by
the amil zakat instifffifon. The research results
conducted by Said et al. (2020) confirmed that
accountability has a significant effect on muzakki
satisfaction.

The results of empirical research also exam-
ine the effect of accountability on muzakki loyal-
ty. The findings of several studies, including
Amalia & Widiastuti (2020), Jumriani (2021), and
Yuliafitri & Khoiriyah (2016), all found a signifi-
cant effect of accountability on muzakki loyalty.

Hi: Accountability affects muzakki satisfac-
tion

Accountability can affect a person's interest
in paying zakat. Muzakki's interest is strongly
influenced by the extent of amil zakat institu-
tions' accountability, both financial and non-
financial accountability. The better the amil is in
reporting financial information to the public, the
greater the irffintion or encouragement in the
amil to decide to pay zakat to the amil institution.
This concept is reinforced by the results of empir-
ical research conducted by Amalia & Widiastuti
(2020) and Kabib et al. (2021), where both studies
found that the interest in muzakki was signifi-

cantly influenced by the accountability of the
amil zakat institution.

Hs: Accountability affects muzakki interest

Hg: Accountability affects muzakki decision
to pay zakat

Subjective norms are perceived social forces
to perform or not perform a behaviour (Ajzen,
1991). In this context, social pressure is felt by
individuals to perform or avoid certain beha-
viours (Bobek & Hatfield, 2003). It can be analo-
gous to paying tax compliance in the context of
paying zakat compliance. The behaviour of mu-
zakki and the behaviour of tax professionals is
strongly influenced by the community and col-
leagues, leaders and families.

Previous empirical research from Bobek et
al. (2013), Mustikasari (2007), and Salman &
Sarjono (2013) showed a significant result of sub-
jective norms on the intention to behave obe-
diently, Tarjo et al. (2019) found a significant e-
ffect of subjective norms on whistleblowing in-
tentions, Flowers et al. (2017) linking subjective
norms with intentions towards green practice, as
well as Godin & Kok (1996) in the context of lin-
king subjective norms with predictions of health-
related intentons and behaviours, and Al-Swidi
etal. (2014) concerning purchase intention.

This condition shows a significant i@l of
the community around tax professionals on the
tax compliance behaviour of tax professionals.
The more substantial normative expectations
from parties around tax professionals, the more a
person's intention to behave obediently. Likewi-
se, in the context of compliance in paying zakat,
the stronger the influence or normative expecta-
tions of the parties around the muzakki will
increase the tendency of the muzakki's intention
to behave obediently in paying zakat.

H7: Subjective norms affect muzakki interest
in paying zakat

3. RESEARCH METHOD

Transparency referred to in this study is the open
delivery of information by amil zakat institutions
regarding the allocation or distribution of zakat
funds that have been paid by muzakki. Transpar-
ency is closely related to honesty, where the amil
zakat institution must pay attention to the truth
and the completeness of the information submit-
ted to the muzakki. The distribution of zakat
funds must pay attention to the applicable provi-




sions addressed to mustahik, namely people enti-
tled to receive it. Thus, zakat management activi-
ties, both the receipt and distribution of zakat
funds, can be accessed by interested parties, both
muzakki and mustahik. The indicator of the
transparency variable rtefers to Yuliafitri &
Khoiriyah (2016) but with editorial changes.

Accountability referred to in this study in-
cludes financial accountability and non-financial
accountability. Accountability is implementing
the quality of work performance towards the
duties and responsibilities it has. LAZ is obliged
to report and present all activities or manage-
ment of zakat funds, both collection and distribu-
tion of zakat funds, including infaq/alms funds.
With this accountability, it is hoped to represent
the form of the mandate it carries. Muzakki can
conduct an assessment of the accountability of
amil in order to assess the distribution of funds to
mustahik.

Muzakki feels the match between expecta-
tions and reality on the ground. The satisfaction
of muzakki referred to in this study is the feeling
of pleasure of muzakki for the services provided
by the amil zakat institution when the muzakki
pays their zakat. This condition can be achieved
if the amil zakat institution can distribute its za-
kat to mustahik trustworthy.

Muzakki loyalty cafffpe defined as a meas-
ure of muzakki's loyalty to pay zakat to an Amil
Zakat Institution at a specific ime and in a situa-
tion where there are many institutions engaged
in distributing zakat funds, but he chooses to pay
zakat to the amil he has chosen (Jumriani, 2021;
Yuliafitri & Khoiriyah, 2016). The measurement
of the muzakki loyalty variable is based on four
indicators referring to Yuliafitri & Khoiriyah
(201¢5)

Subjective norms are beliefs about the nor-
mative expectations of others and the motiva-
tion@ffat others give to meet these expectations.
The subjecfil norm referred to in this study re-
fers to the Theory of Planned Behavior (TPB). In
this concept, tiffEpocial pressure felt by a person
will make him perform or not perform the Ifgjav-
iour (Ajzen, 1991, 2019, 2020; Al-Swidi et al,
2014; Bobek & Hatfield, 2003; Bosnjak et al,
2020a; Flowers et al,, 2017). When it is associated
with the obligation to pay zakat, the PBB theory
is quite relevant, considering that parties outside
the individual muzakki provide encouragement
and motivation to pay zakat, such as family and
friends and colleagues. Several indicators meas-
ure the subjective norm (Ajzen, 2019, 2020;

Flowers et al., 2017; Mustikasari, 2007; Salman &
Sarjono, 2013) and adjust to the obligation to pay
zakat for muzakki.

The muzakki interest in this study is the
heart's tendency that arises from within a mu-
zakki when zakat management by LAZ is func-
tional, and the benefits can be felt. Muzakki's
interest is a form of solid encouragement in mu-
zalQ) to do everything possible to achieve a goal
or decision to pay zakat through certain amil
zakat institutions. The variable of muzakki inter-
est is measured by several indicators proposed
by Amalia & Widiastuti (2020).

The decision of muzakki referred to in this
study is the willingness of muzakki to pay zakat
under applicable regulations. The muzakki's de-
cision to pay zakat to a certain LAZ is based on
many considerations, including a good zakat
management program from the amil, satisfactory
zakat services, and proper procedures for receiv-
ing and distributing zakat.

The respondents selected in this study were
all muzakki registered at the Nurul Hayat Tuban
Amil Zakat Institute (LAZ) in Indonesia. The
Slovin formula (Bizimana et al., 2020; Kipsang &
Awino,  2020; Korkmaz et al, 2019;
Pawirosumarto et al, 2017; Pio & Lengkong,
2020) was adopted in this study to determine a
sample size that represents a reasonable popula-
tion size.

The descriptive analysis represents the
characteristics of the data in the study. The
EfJcriptive statistics in this study include the
mean, median, minimum value, maximum value,
and standard deviation, which are measures of
variability. Furthermore, the data that has been
obtained, tabulated, and describe ill then be
processed and analyzed. The a analysis
technique in this study operated a partial least
square (PLS) approach. The PLS approach is a
variance-based SEM; in addition to testing
causality or theory, it can also be a predictive
model. This study will use the SmartPLS version
3 soffEfare.

Testing the outer model is done by looking
at convergent validity, discriminant validity, and
composite reliability. Convergent validity
measures the consistency of multiple indicators.
The loading factor or lambda value (\) and its
significance value indicate the suitability or uni-
dimensionality of the constructor-forming indica-
tors. The current study uses a loading factor
above 0.7 so that a loading factor value below 0.7
will be deleted from the research model. Discri-
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minant validity is obtained if the Eading of each
indicator is more significant than its cross-
loading (Hair etal., 2011)gBjthe loading is greater
than the cross-loading, it can be said that the
Enstruct has  high discriminant  validity.
Construct reliability testing was carried out by
looking at Cronbach'{&llpha, tho_A, composite
reliability values, and average variance extracted
EWVE). The construct is considered to have
internal consistency reliability if the composite
reliability is ab}e 0.70 (Hair et al, 2011). Hy-
pothesis testing was carried out using bootstrap-
ping to assess the significance of the path coeffi-
E#nts. The critical t-value for the 2-way test is
1.65 at the 10% significance level, 1.96 at the 5%

significance level, and 2.58 at the 1% significandp)

level (Hair et al,, 2011). The current study uses a
significance level of 5% or a critical t-value of
1.96. In the f Square assessment, 0.35 is catego-
rized as having a significant effect, 0.15 as mod-
erate and 0.02 as smallffj the value < 0.02 can be
ignored or considered to have no effect (Sarstedt

et aff017). In the R Square assessment, R2 val-
ues of 0.75, 0.50, or 0.25 for endogenous variables
in the structural model can be defined as intense,
moderate, or weak, respectively (Hair et al., 2011;
Sarstedt etal., 2017).

4. DATA ANALYSIS AND DISCUSSION
DescriptiyifBtatistics

Data descriptions of all research variables
are shown in Table 1. Indicators are not included
because they have a loading factor of less than
0.7. Based on Table 1, it is understood that the
highest average (mean) obtained by the first indi-
cator of the subjective norm variable (NS1) of
4.760, followed by the third indicator of the Ac-
countability variable (AK3) of 4.700, while the
lowest obtained the fourth indicator of the sub-
jectifil norm variable (NS4) is 4.160. The concep-
tual framework of this study is illustrated in Fig-
ure 1.

Table 1. Descriptive Statistics

Mean Min M Standard
ax Deviation
AK1 4.360 2 5 0.656
AK2 4.380 2 5 0.629
AK3 4.700 4 5 0.458
KM3 4.660 3 5 0.514
KP2 4.600 3 5 0.529
KP3 4.520 2 5 0.640
KP4 4.600 3 5 0.566
LM1 4.580 2 5 0.603
LM2 4.580 2 5 0.603
MM1 4.500 2 5 0.671
MM2 4.500 3 5 0.574
MM3 4.620 3 5 0.525
MM4 4.640 3 5 0.592
NS1 4.760 3 5 0472
NS4 4160 2 5 1.027
TR1 4.400 2 5 0.663
TR2 4.660 3 5 0.514
TR3 4.660 3 5 0.514
TR5 4.380 3 5 0.596
TR6 4.520 3 5 0.538
TR7 4.400 3 5 0.663
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Table 2. Hypdggksis Testing

Original T Statistics P Values

Sample (O) (|O/STDEV |)
Accountability -> Muzakki _Interest 0.131 0.719 0472
Accountability -> Muzakki_Decision 0,033 0.178 0.859
Accountability -> Muzakki_Satisfaction 0.513 3.288 0.001
Muzakki _Interest -> Muzakki_Decision 0.469 2.078 0.038
Muzakki_Satisfaction -> Muzakki_Loyalty 0.340 2.108 0.035
Subjective _Norms -> Muzakki _Interest 0.263 2.008 0.045
Subjective _Norms -> Muzakki_Decision 0416 2.458 0.014
Transparency -> Muzakki _Interest 0.556 3.167 0.002
Transparency -> Muzakki_Loyalty 0.115 0.613 0.540
Transparency -> Muzakki_Satisfaction 0.290 1.708 0.088

Validity and Reliability

The data processing results show that each indi-
cator has a loading factor of more than 0.7. In
addition, the results of the discriminant validity
test show that all indicators have a cross-loading
score on the variable exceeding the @pss-loading
indicator on the other variables. The discriminant
validity test with the Fornell-Larcker Criterion
showed that the indicator score on the variable
itself had a higher score than the other variables.

The reliability test showed that all variables had
good construct reliability.

R Square and f Square

The results of the f-square test show that the most
significant factor influencing the interest of mu-
zakki to distribute their zakat in amil zakat insti-
tutions is the transparency factor of 40.3% and
followed by subjective norms of 15.3%.
Meanwhile, accountability only gives an indivi-
dual effect of 2.5%. Based on the output of R Squ-
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are, the result is that the largest R Square is on
the endogenous variable, namely interest in mu-
zakki at 71.1%, followed by the second largest
endogenous variable, namely muzakki decisions
at 67.8 %, then muzakki satisfaction by 56%.

Hypothesis Testing
The results of hypothesis testing are indicated by
path coefficients, as shown in Table 2.

The effect of transparency on muzakki loyalty,
muzakki satisfaction, and muzakki interest
Based on the results of hypothesis testing, trans-
parency had no significant effect on muzakki
loyalty, as indicated by a p-value of 0.540 (more
than 0.05). This finding is supported by a mini-
mum score of 2 in the first statement item of the
transparency variable "LAZ Nurul Hayat pre-
sents information on the distribution of zakat
promptly". This condition indicates that respond-
ents perceive that the amil zakat institution has
not distributed zakat funds promptly. Zakat
must be immediately distributed to zakat recipi-
ents (mustahik) based on the Islamic concept. It
implies the importance of the timeliness of the
amil zakat institution in distributing its zakat
because it is evident from research that respond-
ents consider this critical in increasing muzakki
loyalty.

In addition, based on descriptive data, the
results show that the lowest mean (mean) is in
the 5th statement indicator of the transparency
variable "The report submitted contains the man-
agement of zakat funds since the beginning of
collection". This statement is also considered low
by the respondents, with an average Muzakki
Bsidering the amil zakat institution not optimal

terms of reporting on the collection of zakat
funds. This condition implies that reporting con-
taining the collection of zakat funds must include
transactions from the beginning of the collection,
especially in the zakat fund balance account in
the statement of financial position. Thus, this
condition does not positively impact increasing
muz§FRi loyalty.

Based on the outcomes of hypothesis testing,
it is also found that transparency has no signifi-
cant effect on muzakki satisfaction, as is the case
with muzakki loyalty, with a p-value of 0.088
(more than 0.05). The previous argument regard-
ing the low punctuality score in the distribution
of zakat according to the perception of muzakki
can be analogous to the same, namely, the low
timeliness in the distribution of zakat funds so

that it is not able to affect the satisfaction of mu-
zakki. Likewise, the low average of complete
reporting from the beginning of the collection of
zakat funds argues that transparency does not
affect the satisfaction of muzakki.

In contrast to the loyalty and satisfaction of
muzakki, transparency significantly affects the
interest of muzakki, as can be noticed from the
outcomes of hypothesis testing where the p-value
is 0.002 (less than 0.05). The findings are support-
ed by the highest score on the 2nd and 3rd indi-
cators of the transparency variable. The second
indicator stated, "LAZ Nurul Hayat presents in-
formation on the distribution of zakat openly",
assessed with a mean of 4.660. The third indica-
tor, "Information regarding the distribution of
zakat can be easily accessed by do-
nors/muzakki", was also assessed with a reason-
ably high mean of 4.660.

Disclosure of information on the distribution
of funds is the best aspect assessed by respond-
ents in terms of transparency. This condition im-
pacf)increasing the interest of muzakki to chan-
nel their zakat funds to an amil zakat institution.
In addition, the ease of access by muzakki is a
crucial aspect of transpaffhcy that can increase
the interest of muzakki to channel their zakat
funds to certain amil zakat institutions.

The effect of subjective norms on muzakki in-
terests and i decisions

Based on the results of hypothesis testing, subjec-
tive norms had a significant influence on muzak-
ki interest by looking at the p-value of 0.014 (less
than 0.05). This finding is supported by answers
from respondents who gave the highest average
score of 4,760 and a minimum score of 3 on the
first indicator of subjective norms. It shows that
other parties such as family, friends, and col-
leagues(fffhake a positive contribution in increas-
ing the interest of muzakki to pay zakat through
amil ffikat institutions.

Based on the outcomes of hypothesis testing,
it is found that subjective norms have a signifi-
cant influence on muzakki's decisions by looking
at the p-value of 0.045 (less than 0.05). In line
with prior findings that prove the influence of
subjective norms on the interest of muzakki, the
finding@®f this study are subjective norms signif-
icantly influence the decision of muzakki to pay
zak P It implies the critical role of parties outside
the muzakki in the muzakki decision to pay za-
kat. The higher ¢ influence of subjective norms,
the stronger the muzakki's decision to pay zakat.
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The ged of muzakki satisfaction on muzakki
loyalty

Based on the results @fhypothesis testing, mu-
zakki satisfaction EEH a significant effect on mu-
zakki loyalty, as can be seen in the p-value of
0.038 (less than 0.05). This finding confirms the
concept described previously that the more satis-
fied muzakki receive services from the amil zakat
institution, the more loyal the muzakki are to
channellirfg] their zakat through the amil institu-
tion. The results of this study are supported by
descriptive data from respondents' answers
which provide a reasonably high average score
(mean) of 4.660 and a minimum score of 3 on the
third indicator of the muzakki satisfaction varia-
ble, namely "Muzaki are satisfied with the overall
service provided by LAZ" It implies an essential
demand for the amil zakat institution to provide
the best service to the muzakki because the satis-
faction of the muzakki can increase the loyalty of
lle muzakki so that they continue to distribute
their zakat to the amil zakat institution.

The effect of muzakki interest on muzakki de-
Efion

Based on the outcomes of hypothesis testing, it is
found that the interest of muzakki plays an es-
EFhtial role in improving muzakki's decisions, as
can be seen in the p-value of 0.035 (less than (EF)
and the t value of 2108. The findings of this
study confirm the role of the theory of planned
behaviour in explaining the effect of a muzakki's
interest or intentions on muzakki's decisions. The
findings of this study are also supported by the
average respondents' answers to all statements
(indicators) of the variable interest in muzakki,
giving a score above 4.5, which indicates that
muzakki are very interested in paying their za-
kat.

The highest average of 4.64 was obtained
from the fourth indicator of the variable interest
in muzakki, namely, "The friendly attitude of
employees makes them interested in becoming
muzakki in LAZ" This finding indicates that the
services provided by the amil zakat institution
are considered very good by the muzakki, so it
becomes the reason to become muzakki at the
amil zakat institution. Furthermore, the third
indicator with an average score of 4.62 is "LAZ is
an institution with a good level of trust from the
public as one of the considerations for using this
LAZ" The second factor that is considered rea-
sonable is the level of trust for being a muzakki
in the amil zakat institution. This finding implies

the importance of the trust factor that an amil
zakat institution must be met so that muzakki are
interested or intend to become muzakki in the
amil zakat institution.

Furthermore, the first and second indicators
have the same average score of 4.5. The first indi-
cator states, "Easy requirements to become a mu-
zakki, so it becomes a consideration for using this
LAZ", while the second indicator states ", Fast
and targeted distribution of funds from this LAZ
is a consideration for using this LAZ." This find-
ing implies the importance of the ease and speed
of distribution for amil zakat institutions because
it is a factor that can increase the interest of mu-
zakki. The ease of declaration of being a muzakki
and the rapid distribution of zakat funds are also
crucial factors in increasing the interest of mu-
zakki to become muzakki in an amil zakat insti-
tution.

5. CONCLUSION, IMPLICATION, SUGGES-
TIOEFJAND LIMITATIONS

Based on the results of the previous
discussion, that accountability has a significant
effect on muzakki satisfaction. Still,
accountability does not significantly affect
muzakki interest and muzakki decisions. In the
aspect of transpareffly, transparency significantly
affects the interest of muzakki to pay zakat at an
amil zakat institution. Stll, it does not affect the
loyalty of muzakki and the satisfaction of
muzakki. This sfgidy found that the interest of the
muzakki had a significant influence on the
decision of the muzakki. Likewise, muzakki
satisfaction significantly affects muzakki loyalty
in amil zakat institutions. A new finding that
provides a new insight is that subjective norms
Bgnificantly  affect muzakki's interest and
muzakki's decision to pay zakat at an amil zakat
institution.

EAhe first practical implication of this research
is that amil zakat institutions should pay
attention to aspects of accountability to
stakeholders, especially zakat payers (muzakki).
This implication arises because accountability
plays an essential role in increasing muzakki
satisfaction, and in the end, it can also increase
muzakki loyalty. The second  practical
implication is that the amil zakat institution
should also pay attention to transparency to
stakeholders, especially the payers of the testicles
(muzakki). This implication is vital for amil zakat
institutions becaus]jtransparency plays a vital
role in increasing muzakki's interest in paying

10
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zakat and ultimately leading to guz.akki’s
decision to pay zakat at an amil zakat institution.
The third practical implication is that the amil
zakat institution should continually educate the
public regarding the responsibility to disburse
zakat and its benefits for Muslims. This
implication arises due to the impd8nce of the
subjective norm aspect because it can influence
the interest and decision of muzakki to pay zakat.

Limitations relate to research respondents.
There are difficulties in finding muzakki who
wish to be respondents in research, especially in
the current state of the COVID-19 pandemic. It
isn't easy to arrange a face-to-face schedule with
the respondent, and some of the respondents are
among aged respondents, so efforts are needed to
explain the meaning of the contents of the
questionnaire. The limitations are also in terms of
research questionnaires that still do not
accommodate aspects of accountability and
transparency that are displayed online through
websites or applications that amil zakat
institutions have carried out.

Based on the study's limitations, suggestions
for further research are to prepare several
alternatives or different methods of distributing
questionnaires. The method of distributing
questionnaires can be done directly (offline) or
online via g-form, email, etc. Of course, which
method is chosen must adapt to the
characteristics of the respondents being studied.
In addition, suggestions for further research are
to use other indicators under current conditions
that include aspects of accountability and
transparency online through websites or
applications so that future research is more
relevant to existing conditions.
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